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If you already run a business that turns over six or seven figures, you do not need another guide on how to
write a subject line. You need a way to run everything you already do with fewer moving parts, cleaner

numbers and more control.

That is what this guide is about. | run my own business this way: email, tracking, launches, webinars,
memberships and support, all on my own WordPress sites, all sharing the same people and the same sales.
Here | show you how the whole system fits together at scale. You will follow one working day of a 7 figure
business from the first sale to the partner report, see how established marketers lay out several brands and
sites, how a big list is sent the way inbox providers like, which numbers to read every week, how a team

divides the work, and a week by week plan to move across.

Every screenshot is a real ResultsAiX screen, shown with an example business called Brightline Coaching.

Wherever you see it, picture your own business and your own domain.
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What you will have by the end of this guide

e Aclear picture of a full working day on ResultsAiX, sale by sale and screen by screen

e An architecture for your brands, members areas and support, with a table of which plugin runs

where

¢ Abig-list sending setup: several sending services, warmup, an hourly ceiling, waves and

engagement segments
e One ledger for every sale from every platform, and an Al that tells you what to scale

¢ A weekly KPI table, team roles, SOP checklists and a 13-week migration plan

PART 1

Why Big Businesses Bring Their Stack Home

At a certain size, a business stops being limited by ideas and starts being limited by its tools. The list sits in
one company's database, the buyers in another, the webinar registrants in a third, the support history in a
fourth. Each one has its own login, its own bill and its own idea of who your customer is. Your numbers never

quite agree, because no single tool sees the whole person.

ResultsAiX turns that around. Every plugin runs on your own WordPress, keeps its records in your own
database and works on your own domain. Subscribers, emails, pages, funnels, members, links and Al use

are unlimited. The only thing a licence counts is websites.
Here is what that changes for an established business:
¢ You own the data. Your list, your buyers, your clicks and your tickets are rows in your own database, and

your tracking data exports to CSV whenever you like.

¢ Your costs stay flat as you grow. A bigger list, more links or more webinar seats never move the bill,

because the tools are unlimited.

¢ Every tool sees the same person. One subscriber, one buyer, one member, one ticket history, with the

same tags everywhere.

¢ The Al runs on your own key. Claude, OpenAl or Gemini, paid to the provider directly at their own rate,

with no credit packs and no caps from us.



What Changes At Scale

A beginner and a 7 figure operator use the same tools. What changes is what the tools have to carry. This is

the work ResultsAiX was built to carry for an established business:

At Your Size What The System Does For You

Tens or hundreds of Several sending services rotating on your own domain, warmup, an
thousands of subscribers hourly ceiling and engaged-first waves

Sales on several One ledger on your own site for marketplaces, Stripe, other carts
platforms and your own checkout, net of refunds

Several brands and sites Linked sites on one Hub, one chat inbox for every site, read keys

between sites, licences that count each plugin's sites separately

Dozens of JV partners Every partner merged into one record, reciprocity both ways, a

launch pipeline and partner reports

A team One shared Overview, a daily digest, alerts to email and Slack, and

reports people can read without an admin login

Thousands of customers Al triage and replies from your own knowledge base and your own

asking questions sales records, with a person approving what matters

My Own Numbers, From My Own Sites

| built ResultsAiX to run my own business first, and | still run it on these tools today. These are the figures |

publish on the ResultsAiX Bundle page:

Figure What Itls

2.5 million dollars in sales from every platform | sell on, tracked in one place on my own site

15 sales closed by the Al chat on my sites inits last 30 days, without me in the
chat



48.7% open rate on my tracked webinar emails, 970 sent from my own

WordPress, and 16 people bought after them

(
Please read this
My own results from 16+ years online. They are not typical and not a promise. Your results depend on
your list, your offers, your market and the work you put in. | share them so you can see the system
running in a real business, not as a forecast for yours.

N

PART 2

A Day InThe Life Of A7 Figure Business

The easiest way to see what owning the whole system means is to follow one ordinary working day.
Brightline Coaching runs a main site, a members site and a support site, sells on WarriorPlus and through its
own Stripe checkout, mails a big list three or four times a week and works with a group of JV partners. Here

is what happens, and which plugin does it.

» Watch the video

Everything I'm Doing In My Business Right Now (12 Plugins, Real Data)



https://www.youtube.com/watch?v=GNu5tFYUjF4

When

07:30

07:35

09:00

09:47

09:47

09:48

10:15

11:30

What Happens

The owner opens the Hub. Yesterday's revenue, new
people, visits, emails sent and open tickets, each
compared with the day before. Needs You Today shows

the broadcast going out at nine and tonight's webinar

with its registrations.

The Daily Digest is already in the inbox: yesterday's

vendor sales and affiliate commissions, top partners,

and the tasks for today.

The morning broadcast starts with wave 1, people who
opened or clicked in the last 30 days, under the hourly

ceiling. Every link carries its own sub ID.

A reader clicks, lands on the sales page and buys on

WarriorPlus. The sale reaches the site in seconds.

The same notification is relayed to the members site.
The buyer's account is created, the product's level opens

and a set-your-password email goes out.

The buyer joins the customer list with a product tag,
leaves the promotion they just bought from, and the

buyer onboarding automation starts.

The buyer is reading the members area. They show up

by name on the live globe, with their lifetime value

beside them.

They ask a question in the chat. The assistant answers
from the help articles, and when they want a person the

chat becomes a ticket with their purchase already on it.

Which Plugin

ResultsAiX Hub

Launch Manager Al

ResultsAiX Mailer, WP

Conversion Tracker Al

WP Conversion Tracker
Al

WP Conversion Tracker
Al, ResultsAiX
Membership

ResultsAiX Membership,
ResultsAiX Mailer, WP
Sync

ResultsAiX Pulse

ResultsAiX Pulse, AiX
Support Desk



12:00 The email manager checks wave 1: opens, clicks and ResultsAiX Mailer

sales so far, then presses Send the next wave.

14:00 A partner's mailing for your launch goes out. Their sales Launch Manager Al
arrive in real time, credited to them, with reciprocity

updated both ways.

19:00 The webinar runs. Registrants who came through a ResultsAiX Webinars

partner's link carry that partner's id to the offer button.

21:00 Follow ups go to attendees, no-shows and people who ResultsAiX Webinars,

saw the offer, each with its own email. ResultsAiX Mailer

09:47: The Sale Lands On Your Own Site

WarriorPlus, JVZoo and ClickBank each allow one notification URL per product. Successful operators point
that one URL at WP Conversion Tracker Al. It records the sale against the link and sub ID that made it, with
the buyer's name, email, country, product and amount, then relays an unchanged copy of the notification to
every other endpoint you list. That is how one sale reaches your tracker, your members site and anything

else that needs it, at the same moment.

Search Type Link Date Range Country Min § Revenue
Email, product, sale ID, IP. Sales Only ‘ All Links. All Time Us, GB, CA. ‘ ‘ o Apply Filters Reset
© Columns il Export CSV Export PDF | () Mask emails Exports follow your current filters - 142 rows.
SALE FULL TRAFFIC
DATE ¥ LINK SUB ID TYPE REVENUE PRODUCT EMAIL AFFILIATE SOURCE GATEWAY RECURRING ATTR. 1L COUNTRY META
(=} NAME SOURCE

Nov 1, 2026 5:18 PM offer Builder webinar- Vendor $286.61 5T Offer Builder Emma emma.shawl@ex — Stripe. Stripe g e e 172.102.64.171 us United > Raw ]
Workshop - Sales oo of s25700 sos  Workshop Shaw ample.com States
Eagv.

Nov 1, 2026 5:17 PM Templates Vault - email- Vendor  $45.35 st Templates Vault  Olivia aliviahayes20@e  — e stripe — = — 103.10.15.182 o8 United e (@
upsell days of $a700 sea1 Hayes xample.com Kingdom

Nov 1, 2026 5:15 PM Offer Builder email- Vender $286.61 ST- Offer Builder Hannah hannah.shaw33@ - Stripe. Stripe —_ - -_— 151.17.84.92 6B United » Raw |m
Workshop - Seles lastcall ot s25700 sis  Workshop Shaw example.com Kingdom
page

Nov 1, 2026 5:11 PM offer Builder email- Vendor 528661 5 Offer Builder Thomas thomas.fosterd0  — stripa Stripe - - — 73.228.239.78_ us United (e
Workshop - Sales lastcall of$23700 sez0 Workshop Foster @example.com States
page

Nov 1, 2026 5:06 PM Tesplates Vault - enaii- Vendor  $4535 s TemplatesVoult  Grace grace quinné2@e  — siipe stripe — - - 6.63.75.129 oe Germany BT
upsell days ol $4700 sese Quinn xample.com

Nov 1, 2026 5:06 PM Tenplates Vault - - Vendor  $45.35 ST Templates Vault  Olivia oliviahughes6@e  — stipe Stripe - - - 172177145108 B United roe (@
Upsell of $4700 5676 Hughes xample.com Kingdom

Nov 1, 2026 5.05 PM Templates vault - email- Vendor $45.35 ST- Templates Vault Grace grace.barker24@ — Stripe. Stripe — b = 86.43.174.179 Nz New » Raw
Upsell days of 84700 se38 Barker example.com Zealand

Nov 1, 2026 505 PM Templates Vault - email- Vendor 54535 sT- Templates Vault  Leo leowebbd9@exa  — stripe Stripe - - - 73.91.59.163 a8 United > R (w
Upsell days of $47.00 5039 Webb mple.com Kingdom

Nov 1, 2026 4:53 PM Solo Ad - Inbox erder-1 Vendor $24.30 - Content Sam sam.carter87@ex - Warriorplus WarriorPlu S— = - 185.154.43.98 Au Australia » Raw |a
pros ofs2700 97 Calendar Kit Carter ample.com s

Nov1,2026 1006 AM  Facebook Ads - adset-l  Vendor  $286.61 st Offer Builder Lucy lucywalshs8@ex  — Suipn Stripe = — - 121919  mwIndia v ()
Retargeting of 525700 s184 Workshop Walsh ample.com

Every sale, its link and its sub ID, in one ledger.



The Conversions tab is the ledger: every sale with its link, sub ID, revenue, product, buyer, gateway and

country, with filters, CSV export and a Mask emails option for files you share.

09:47: Access Opens By Itself

ResultsAiX Membership listens for sales from JVZoo, Warrior Plus, ClickBank and PayPal, as well as your
own Stripe account. You map each product to the levels it opens once. From then on every sale, rebill,
refund and change of plan reaches the plugin on its own. A brand-new buyer gets an account and an email

with a link to set their password. Your team never creates a member by hand.

09:48: The Buyer Moves Into The Right Lists

Each level can add new members to a Mailer list with extra tags. The Mailer reads the sale from the same
database, so the buyer can start an automation the moment they buy, and the product groups in your
Always leave out rules keep them out of the promotion for something they now own. If you still run an
outside app during your move, WP Sync carries the buyer there too, and the Activity Log shows every

delivery, person by person.



= Stripe = connecTeD

Sell a level straight from this site with your own Stripe account: put a price on any level and members pay on Stripe’s checkout page. Free |evels are untouched, The money goes to you; no fee of ours.

Connected. Prices live on each level’s edit screen; orders, paid levels, the webhook and the daily check are on the Payments tab.

Open Payments

Marketplaces

Sell a level on JVZoo, Warrior Plus, ClickBank, PayPal or Ko-fi. The marketplace posts a notification here on every sale, rebill, refund and cancellation; this plugin verifies it, creates the buyer's account if needed, and gives or takes the levels you map
below. Buyers of a brand-new account get an email with a link to set their password.

MARKETPLACE SECRET KEY YOUR NOTIFICATION URL
WNZoo
Saved. Paste a new key to Show https://yoursite.com/wp-json/raxm/vi/in/jvzoo 11k7YK431F22g) Copy
LISTENING
Your JVZIPN Secret Key (VZoo: My Account, JVZIPN),  Paste the URL into each product’s JVZIPN URL field, and into the "Delivery" URL if you use JVZoo to send the buyer to your thank-you page. Short form if
KEY SAVED ) () remove it the field has a length limit: https://yoursite.com/?raxm_ipn=jvzoost: 1k7vK43122g1
Warrior Plus
Saved. Paste a new key to Show https://yoursite.com/wp-Json/raxm/v1l/in/warriorplus/ 1k7YK431f22g) Copy
LISTENING
Your Warrior Plus IPN security key (Vendors, Settings, _Paste the URL nto the product’s Notification URL Use the Netification URL only, not Key Generation as well: that sends every sale twice. Short form if the
1PN Security Key). [ KEY SAVED ) () remove it field has a length limit: https://yoursite.com/?raxn_ips iorp: 1k7YK431F22g!
ClickBank .
Saved. Paste a new key to Show https://yoursite.com/wp-json/raxm/vl/in/clickbank, 1k7YK431f22g) Copy
LISTENING
Your ClickBank INS secret key (Account Settings, My Paste the URL as an Instant Notification URL (version 6 or later). ClickBank sends a TEST first; it appears in the log below. Short form if the field has a length
Site, Advanced Tools). | KEY SAVED ) () remove it limit: https://yoursite.com/2raxm_ipn=clickbank&t=Vo2D96XbPM11k7VK431F22guxOMHanBr
PayPal No key needed: PayPal confirms each notification
h i<hio L SRS [ https://yoursite.com/up-json/raxm/v1/in/paypal/ 1k7VK431 £ J Copy
LISTENING when we ask it.
(7) sandbox (testing) account Paste the URL into your PayPal button's notify_url, or Account Settings, Notifications, Instant Payment Notifications. Short form if the field has a length limit:
https://yoursite. com/?raxm_ipn=paypal& 1k7YK431F2
[ kofi
Paste the key here Show https://yoursite.com/wp-json/raxm/v1l/in/kofi/Vo. 1k7YK431f22g Copy
OFF
Vour Ko-fi Verification Token, shown on the same Ko- I Ko-fi open More, API, Webhooks and paste the URL as the Webhook URL, then press “Send Single Donation Test": it appears in the log below. Ko-fi takes
i page as the webhook (More, API, Webhooks). only ONE webhook address; if it already points at WP Sync, leave it there and paste this URL into WP Sync's Ko-fi box "Forward a copy (optional)” instead

Ko-fi never reports refunds or cancellations, so a membership tier gives 35 days of access per payment and lapses by itself when the payments stop. Short
form if the field has a length limit: https://yoursite.com/?raxn_ipn=kofi&t=Vo2096XbPML1k7YKA31F22guX0MNANER

Marketplace sales open membership levels by themselves.

B Results\iX WP Sync by ResultsAiX.com

‘4l Dashboard 2 Bridges ¥ Connections © Add-ons [E Activity Log I Training Diagnostics L Settings ~ Resources = Hub

[ Activity Log 1204 entries
[ Search email, name, or IP... } [ All Types } [ All Statuses J

When Type Email Name P Bridge Providers Status
25 minutes ago BRIDGE chris. shaw@example.com -, Chris Shaw 4 Webinar sign-ups to the Mailer, 0. Resultsaimailer Success Details
49 minutes ago BRIDGE sofia.stone @example com = Sofia Stone - Webinar sign-ups to the Mailer, o... Resultsaimailer Success Details

59 minutes ago BRIDGE owen.okafor13@example.com @ Owen Okafor - Every Stripe payment into the sal... Gsheets. Success Details

1 hour ago BRIDGE daniel.carter35@example.com Daniel Carter E Webinar sign-ups to the Mailer, 0..  Resultsaimailer Success Details
1 hour ago BRIDGE adam tanaka@example.com .’i, Adam Tanaka - Webinar sign-ups to the Mailer, o... Resultsaimailer Success Details
2 hours ago BRIDGE adam palmer@example.com 'j Adam Palmer - Every Stripe payment into the sal... Gsheets. Success Details
3 hours ago BRIDGE grace.okafor79@example.com f‘ Grace Okafor E Webinar sign-ups to the Mailer, 0. Resultsaimailer Success Details

Every delivery logged, person by person.



10:15: You Can See Who Is On Your Sites

ResultsAiX Pulse puts everyone on every site you own onto one live globe, and the People screen shows
which of them you already know. Your newest buyer is there by name, with their lifetime value and the page

they are reading, and a Chat now button beside them. Part 4 shows the screen.

11:30: Support Already Knows Them

When the Support Desk sits beside Pulse, the two join up by themselves. The chat assistant answers from
your help articles, any chat becomes a ticket with one press, and a visitor who asks for a person and leaves
an email gets a ticket opened for them. On that ticket the Customer 360 already shows what they bought,

what they clicked and which emails they opened.

14:00: Partners Are Counted Both Ways

Launch Manager Al records every WarriorPlus and JVZoo sale in both directions: sales partners make for
you, and commissions you earn mailing for them. WarriorPlus and JVZoo pay the affiliate commissions
themselves. What you get on your own site is the full picture of every partner: net sales both ways, EPC, a

value score and a reciprocity balance, plus a branded PDF report you can send them.

The Next Morning: One Screen

Everything from the day before rolls up into the Hub Overview, counted once. The sale recorded by your
tracker and by Launch Manager Al is one sale. The buyer who opted in, registered for the webinar and

chatted is one new person. Refunds come off.

What made that day work

Nobody copied a buyer from one tool to another, nobody created an account by hand, and nobody
reconciled two spreadsheets. The sale, the member, the email, the chat and the partner credit all

came from the same event, on the same site, owned by you.



by ResultsAiX.com

ﬁ Results\iX Hub @

My Plugins " Get More @ Results With Kevin Al / Licenses L Settings s Diagnostics Support O Affiliates ~

Good afternoon, Sarah

Everything your ResultsAiX plugins did, on one screen. Last 30 days (2 Oct 2026 to 31 Oct 2026), compared with the 30 days before. Updated justnow | U Refresh

T Range  Today Yesterday 7 Days 30 Days 90 Days This Year Lifetime Custom

7 plugins running All up to date Licences OK i Nothing switched off
ew
Everything switched on is licensed Nothing to install < Renews 31 Oct 2027 - 2 of 3 sites Every installed plugin is on

ResultsAiX Mailer

Last 30 days, counted the same way as the Mailer dashboard

® Sent @ Opened ® Clicked Open Mailer —

2,338 11,222 37% 3.8% +180
active subscribers (2,411 total) A 34% 4,151 emails opened 431 emails clicked joined - 25 left
emails sent
5k ik
LATEST BROADCASTS
38K 750 BROADCAST SENT  OPEN  CLICK
i r ien r
. w0 The habit tracker our clients swear by 2324 328% 31%
30 Oct
13k 250 3 i i i
ﬂ /\ Last call: Inner Circle live Q&A this Thursday 2281 406% 46%
230ct
0 0
60ct 11 0ct 16.0ct 210ct 26 Oct 31 0at Your 90-day plan, one page at a time

- 2242 355% 3.5%
B Next: Your December reset plan - in 3 days eod

How Emma doubled her focus time in a month 2207 362% 43%

JOINED AND LEFT @ Joined @ Left MOST CLICKED LINKS 9 Oct
® yoursite.com/inner CEEEEE— 114
Doors open: Momentum Coaching Program
" yoursite.com/mon... — 110 0 P 95109 2168 399%  3.8%
yoursite.com/blog/... N 108
yoursite.com/work... esssssss———s 99 Three questions | ask every new client 2142 397%  43%
25 Sep ’ ; )
REVENUE NEW PEOPLE VISITS EMAILS SENT OPEN TICKETS
$5,446 173 5,673 11,222 5
A 5% A 43% A 8% A 34% ¥5%
From Membership checkout - each sale ance - From Mailer sign-ups - Engage popups - Pulse Pulse - one per visitor per day Mailer - 37% opened - 3.8% clicked Support Desk - 63 new - first reply Th 13m

68 sales chat - New members

The whole business on one screen, every morning.

PART 3

The Full Stack And How It Shares Data

A7 figure business has the same journey as a beginner's, only bigger and with more paths through it. Every
ResultsAiX tool makes one stage of that journey stronger, and they all write to the same WordPress

database.



Aftract Nurture Sell Deliver And Measure

Engage popups, Mailer Funnels checkout, Support WP Conversion
Funnels, Surveys, broadcasts, Membership, . Tracker Al, the
Membership,
Webinars automations and marketplaces, Hub, Launch

registration segments partners

Support Desk,

Pulse chat Manager Al

Who Does What In The Stack

Job

Command centre

Email at any size

Tracking and attribution

Moving people between

apps

Partners and launches

Selling and delivering

Webinars

Support and sales chat

Visitors and live chat

ResultsAiX Tool

ResultsAiX Hub: every plugin, every licence and your whole business

on one Overview, across your linked sites

ResultsAiX Mailer: unlimited subscribers, broadcasts, visual

automations, segments, several sending services at once

WP Conversion Tracker Al: tracking links, sub IDs, sales from every

platform, the Audience Vault and the Al Analyst

WP Sync: native connections to your other apps, marketplace

buyers into your lists, big-list migrations at a safe pace

Launch Manager Al: every vendor and affiliate sale, every partner,

reciprocity, launch pipeline and Al Brain

ResultsAiX Funnels and ResultsAiX Membership: pages, checkout,

levels, courses and member areas

ResultsAiX Webinars: live, recorded and Al Deck webinars with

registration, offers, follow ups and analytics

AiX Support Desk: Al triage and replies, knowledge base, Customer

360, a sales chat and a members helper

ResultsAiX Pulse: who is on your sites right now, who they are, and a

chat on every site



Proof and agreements ResultsAiX Testimonials for verified reviews, and ResultsAiX Sign for

agreements such as a JV Promotion Agreement

How The Tools Share People, Tags And Sales

This is the part that rented tools cannot copy. Because the plugins share one database, each one reads

what the others know, with nothing to wire up:

¢ The Mailer reads your sales. With Launch Manager Al on the site, you can target buyers of specific
products, by spend and by recency, start an automation the moment someone buys, and leave buyers
out of a promotion for something they already own. With WP Conversion Tracker Al, you can target
people by the links they clicked on your site and use 14 ready-made buyer segments such as Whales,

Champions, Hot Leads and At Risk.

e The Support Desk reads everything. Every ticket shows a Customer 360: what that person spent,

clicked, bought and subscribed to across your plugins, and the Al replies from it.

e The Hub counts each person and each sale once. Someone who opts in on a funnel, joins a webinar and

fills in a form is one new person. A marketplace sale recorded by two plugins is one sale. Refunds come
off.

e Tags travel. A tag from a webinar, a survey answer or a click in an email can start a Mailer automation,

and WP Sync can carry tags out to any other app you still use.

New people and sales, day by day Last 30 days Where your new people came from
Every plugin added tegether. People are counted once. Each person counted once, where they first oppeared
W:New pecile: [ Sales Mailer sign-ups — 141
Funnels opt-ins B 100
Webinar sign-ups — 58
Forms 47
Lkl I hhh I | 1 || e -
26 28 30 1 3 5 7 e 1 =] 15 w 1] 2 23 r— » 15
When those two drift apart, the answer is in the middle of your funnel, not in your traffic.
Marketplace leads 10
Best performers
Links, emails, funnels and campaigns. Always the last 30 days, whichever range you pick above.
NAME FROM REACH PEOPLE SALES REVENUE
The Hub is free Mailer broadcast 33,902 188 61 $3,190
Bundle upgrade funnel Funnels 4,106 9%6 38 52,470
Membership launch Conversion Tracker 9,884 14 b $2,208
Theme walkthrough webinar Webinars 1,240 68 7 s1ns

Every plugin added together, each person counted once.

The Overview shows the whole business for any date range: revenue, new people, visits, emails sent and

open tickets, each compared with the period before, plus where your new people came from and your best



performers by money. Every number says which plugins it came from.

Tip
Make the Hub Overview the first screen you open every morning. Its Needs You Today list shows only

what needs a person: the next scheduled broadcast, the next webinar, open tickets, visitor chats

asking for you and memberships coming up for renewal.

See ResultsAiX Hub —

PART 4

Multi-Brand Architecture

Established marketers rarely run one site. A typical business has a main brand site, a members site, a
support site and a few product or campaign sites, and some run two or three brands with different

audiences. ResultsAiX is built for that. The question is simply which plugin goes where.

Three Common Architectures

Setup How It Is Laid Out Best For
One main site Everything on one WordPress: Mailer, tracking, One brand, simplest to
funnels, membership, webinars and support run, every tool reads

every other

Hub and spokes Mailer, tracking and the Hub on the main site; Several products, one
members on a members site; support on a list, one set of numbers

support site; product pages on their own sites,

all linked back
One stack per A full stack for each brand, each with its own Several brands with
brand list and sending domain, and one Hub that different audiences

shows them side by side


https://kevinfahey.org/guide12-hub/pdf

A Worked Example: Which Plugin Runs Where

Here is a hub and spokes layout for a business with one main brand, a members areaq, a help centre and a

second brand. Use it as a starting point and move a row if your business is shaped differently.

Site Plugins On It Its Job
yoursite.com (main) Hub, Mailer, WP Conversion Tracker The list, the money, the
Al, WP Sync, Launch Manager Al, partners and the numbers

Funnels, Webinars, Engage,

Testimonials, Pulse (main site), the

ResultsAiX Theme
members.yoursite.com Hub, ResultsAiX Membership, Pulse Delivery: levels, courses,
(paired), the ResultsAiX Theme protected files
support.yoursite.com Hub, AiX Support Desk, Pulse Help centre, tickets and
(paired) the members helper
secondbrand.example.com Hub, Funnels, Engage, Pulse A second audience, with
(paired), the ResultsAiX Theme, and its own pages and voice

its own Mailer if the brand has its

own list

How The Sites Tie Together

Four connections turn separate sites into one business. None of them copies your customers from site to

site. Each one answers a question when it is asked.



Connection What It Ties Together

Hub linked sites Your main Overview shows a block for every linked site, under its own
name and address, with its own Mailer, WP Sync and Membership
sections. Only counts, chart numbers and names travel, and every

request is signed with a secret in the link code.

WP Conversion One notification URL per marketplace product, relayed to every site
Tracker Al that needs the sale. Read-only API keys let your other sites see every

conversion for a buyer's email, with product, amount and refund state.

WP Sync Moves people between your apps and sites with bridges: marketplace
buyers into the right list, webinar sign-ups to the Mailer, sales into a

spreadsheet, paced as fast or as gently as you choose.

Mailer and Desk keys A Mailer read key lets another site look up a subscriber. A write key lets
your members site add members to lists here and tag them by level, and
lets Engage popups on other sites fill your lists. The Support Desk's
Other Sites connects tracking, Audience Vault and Mailer data from

your other sites into every Customer 360.

One Chat Inbox For Every Site

Pulse works from one main site. Every other WordPress site connects with a pairing code and needs no
licence key, and any HTML or PHP page joins with one line of code. Every domain gets its own row, its own
colour on the globe and its own name, and every chat lands on your main site. Logged-in members on a

WordPress members site are recognised by themselves, so you see them by name.



m Results/ X Pulse 21 by ResultsAiX.com ? Help/ Training

|l Dashboard £ Stats @ Live View 18 People Chats (3) & Chat history Chat Setup 4 Moments 4 Al Assistant Y Connections L Settings
W Training % Diagnostics Resources
22 People

Everybody who came to your sites, with what they are worth to you and what they are doing right now. Click anybody for everything they did: every visit and page, what they bought, when they opted in, and every chat. Visits are
kept for 30 days; your own visits are never here.

13 275 17 $4,629 4,525

on your sites right now people you know came by of them are customers their lifetime value together visitors in all
People you know Customers Leads, not bought yet Online now 13 Everybody A name, a city, or a whole emai Most recent m
275 people
PERSON LIFETIME VALUE ACTIVITY LAST SEEN
Caleb N 55 Here now
caleb.patel@example.com pages Jcheckout/offer-builder/ Timeline  Mailer
no purchase yet 1opt-in - Workshop Pages +1 ¥
. m LEAD  planner London
Elena H
ere now
elena.silva@example.com $297 28 Pages i - [blog/price-your-first-offer/ Timeline Mailer
1 sale seen 1opt-in - Brightline Coaching +1
® @I CUSTOMER  workshop-buyer Bl Columbus
Owen B 20 Here now
owen.larsen@example.com pages ) Iworkshop/ Timeline Mailer
no purchase yet 1opt-in - Brightline Coaching .
. m LEAD  planner Bl san Diego
Simon H
ere now
simon. lund@example.com $27 40pages ) [piarier) Timeline  Mailer
1 sale seen 1opt-in - Brightline Coaching et
® EUENITAYR CUSTOMER  templates &= Amsterdam
Ravi H
ere now
ravi.patel@example.com $497 SSpages . : [elarity-call/ Timeline  Mailer
s 1 sale seen 1opt-in - Brightline Coaching
m CUSTOMER  intensive-client B Denver
Chloe
chloe tanaka2255@example.com = Opages = ) 2 hage Timeline  Mailer
= no purchase yet 1 0pt-in - Brightline Coaching
‘IS!a‘ = 13 pages =hedo
isla.fischer@example.com P g blog/weekly-content-plan/ Timeline Mailer
no purchase yet 1 opt-in - Brightline Coaching
LEAD  planner B8 Portland
. Ethan - 4hago

Who is on your sites, and what they are worth.

The People screen shows who is on your sites right now, which of them you already know, what they are
worth to you and what they are reading, with a Chat now button beside each one. When the Support Desk is

on the same site, Desk contacts show by name with how many tickets they have open.

Linked Sites: One Hub For Every Site

0 On the site you want to show elsewhere, open the Hub, then Settings, and in Linked sites press

Create alink code. Copy it straight away: it is shown once.

a On your main site, open the Hub, then Settings, then Linked sites, paste the code into Paste a link

code and press Link this site.

e Your main Overview now has a block for that site, with when its numbers were counted and an Open

that site button. A send code is there for sites that prefer to send their numbers in.



@ Linked sites

Run more than one WordPress site? Link them, and your main Hub's Overview shows each other site's Mailer, WP Sync and Membership, under that site's own address. Only numbers travel between the
sites: no email addresses, no licence keys.

1. On the site to show elsewhere 2. On your main site

Create a code here, then paste it into the Hub on your main site.
Cannot this Hub reach a site? If a firewall or security service turns it away, have that site send

its numbers here instead. Copy this send code, then paste it on that site: Hub, Settings, Linked

Cannot your main site reach this one? If a firewall or security service turns it away, this site sites. That is the whole setup, and its numbers arrive every ten minutes.

can send its numbers instead. Copy the send code from your main Hub (Settings, Linked sites)

and paste it here. Nothing else is needed: this site introduces itself and starts sending. RAIXSEND-eyJ2TjoyLCI1T0iaHROCDPCL1WvYNIpZ2hobG1uZWNYYWNoaKSNLMNVbSTSInQioiIHe
2FMInL MVpSQUSWM21RdEkxXdESWUZh: veWooTT1WINne

[ RAIXSEND-... ] ’ Send my numbers there 7

Create a link code Paste a link code

RAIXLINK-...

Link your other sites to one main Hub.

A linked site's numbers stay in their own block, so a sale recorded on two sites is never added twice, and
sales through Membership's own checkout on a linked site are added to your main Revenue with the site

named.

Several Brands On One Mailer, Or One Each

Two brands that share an audience can share one Mailer. Sender profiles hold each brand's from name,
from address, reply-to and postal address. A profile can be set on a list or on a broadcast, and the Mailer
picks the broadcast's profile first, then the list's, then your default. Two brands with different audiences are

usually happier with a Mailer each, on their own sending domain, with the Hub showing both side by side.

Licences Across Many Sites

A ResultsAiX licence usually covers 3 websites per plugin, and with the Bundle each plugin counts its own 3.
So the Theme can sit on sites A, B and C while the Mailer sits on B, C and D. Across the Bundle, your plugins
can be spread over as many different websites as you like, which is exactly what the layout above needs.

Everything else is unlimited.

The Hub's Licenses tab shows each key once, with the plugins it switches on, how many sites it is on out of
how many allowed, and when it renews. Moving a plugin to a new site is one click: Deactivate This Site on
the old site, or free the old site's slot from the new one. The Customer Portal holds every key you own, your

downloads and your full site list.



il Overview My Plugins Get More % Results With Kevin Al Licenses Settings Y Diagnostics Support Affiliates

Your keys, grouped by key

One key usually unlocks several plugins, so the list is built the way your keys actually work
BUNDLE-&4K2F-91XB-... Active
Unlocks 25 plugins and the ResultsAiX Theme Renews 14 Mar 2027
20f3 26 17 days
sites in use produets unlocked until it renews
a P Syne, Co on Tracker, Support D P deo, 5 1, T I Engage, S5 Surve e mize, Funn o e your e
ACC-TT4M-2290-... Renewsin 12 days
Accessibility Pro Renews 6 Oct 2026
1of 3sitesin use. A renewal reminder oppears in Needs You Today seven days before it lapses, not after.
Still needs a key
Installed on this site with no licence yet
ResultsAiX Ads [ B
Installed, running in free mode L y

Nothing is hidden. If a plugin on this site has no licence yet, it is listed rather than quietly left out.

Running ten sites or hundreds

For agencies and marketers with many sites, Bundle 10X covers every plugin on 10 to 500 sites. The

Bundle page on resultsaix.com has the details.

Every Tool On One Key

The ResultsAiX Bundle puts every plugin and the ResultsAiX Theme on one licence key, spread

across your own sites the way your business is laid out, with each new plugin added the day it ships.

See The ResultsAiX Bundle —



https://kevinfahey.org/guide12-hub/pdf
https://kevinfahey.org/guide12-bundle/pdf

PART 5

What You Stop Renting

Most established businesses run on a stack that grew one subscription at a time. Here is how each category

maps across, and what comes with you when you move.

What You Rent Today

What Replaces It On Your Own Site

What Comes Across

Hosted

autoresponder

Link and conversion

tracker

Avutomation

connector service

Funnel and page
builder

Membership platform

Webinar platform

Help desk billed per

agent

Partner and launch

spreadsheets

ResultsAiX Mailer, with several sending

services, rotation and warmup

WP Conversion Tracker Al, with sub IDs,
postbacks and the Al Analyst

WP Sync, with no task meter

ResultsAiX Funnels, with Al-built pages and

checkout

ResultsAiX Membership, with levels,

protected files and member records

ResultsAiX Webinars, live, recorded or Al
Deck

AiX Support Desk, with Al triage and replies,

any number of agents

Launch Manager Al, with live IPN tracking

Subscribers by CSV,
your unsubscribe file,

tags

Your links by CSV with
the Link Importer, past

Stripe sales

Your app connections,

rebuilt as bridges

Your offers and page

copy

Members by import,
with original level IDs

and join dates (Guide 9)

Your recordings and

scripts

Old tickets by import or
CSV, with original

dates, and your docs

Your marketplace

history by CSV



Live chat and visitor ResultsAiX Pulse, on every site from one A pairing code or a line

analytics main site of code on each site

Review and proof ResultsAiX Testimonials Your reviews, including

service a one-click WarriorPlus
import

E-signature service ResultsAiX Sign Your agreement
templates

Popup and lead ResultsAiX Engage Your offers and opt-in

capture service forms

Owning Your Dataq, In Practice

Owning your data means you can always see it, use it and take it out. Here is where that lives:

° Tracking: WP Conversion Tracker Al exports every link with its stats, every individual click, and any

filtered set of conversions to CSV. A Mask emails option hides buyer addresses when you share a file.

a Webinars: each webinar downloads every registrant to CSV, with attendance, minutes watched,

offer clicks, traffic source, affiliate and campaign.

° Reports for partners and clients: per-link PDF reports, Launch Manager Al partner reports and

Share Live Stats pages give people the numbers they need without an admin login.

0 Your other sites: read-only keys let one of your sites look up what another site knows about a buyer,

so your data serves every brand without being copied around.

Tip
Write down every tool you pay for, what it does and what data it holds. Then move one category at a

time, starting with the one that holds the most valuable data. Part 13 gives you the order, week by

week.



PART 6

Big-List Email Done Properly

When your list runs into the tens of thousands, how you send matters as much as what you send. Inbox
providers watch how people react to your mail. The marketers who reach the inbox week after week do the
same six things: several authenticated sending services, warmup on every new one, a steady hourly pace,
engaged people first, segments by engagement, and a clean list. Guide 2 compares the sending services,
Guide 3 sets one up step by step, and Guide 4 covers deliverability in depth. Here is how they come together

at scale.

1. Several Sending Services, Rotated

The Mailer sends through professional sending services on your own domain, and you can connect as many
as you like, including several accounts of the same provider. Each connection holds its own daily limit, so a

send paces itself instead of running into a provider's allowance.

Sending Providers + Add Sender

Add as many connections as you like — any provider, and several accounts of the same provider. How sends are shared between them is set in Send Rotation & Warmup below

2 Not sure which one to pick? Read this first. +

t. Read before you import or send: how to not get your account shut down +
NAME PROVIDER ACTIVE PRIORITY SENT TODAY DAILY LIMIT LAST TEST
Amazon SES (main) Amazon SES Yes 10 1,940 50,000 OK 8dago Edit Test Remove
SMTP2GO SMTP2GO Yes 20 1170 10,000 OK 8dago Edit Test Remove
Resend (news subdomain) Resend Yes 30 1,160 8,000 OK 7dago Edit Test Remove
Amazon SES (new sending domain) Amazon SES Yes 40 640 20,000 OK 2dago Edit Test Remove
Mailgun (backup) Mailgun Yes 50 0 5,000 OK 5dago Edit Test Remove
WordPress wp_mail WordPress wp_mail (default) No 999 0 o -_ Edit Test Remove

Connect as many sending services as you need.

Under Delivery, Sending, the Send Rotation and Warmup panel decides how the load is shared:

What It Does

Priority + failover The default. The first connection sends everything and the next takes

over whenever it needs to.

Rotate evenly Spreads sends across every connection, always picking the one that has

sent least today. 1,000 emails over 5 connections is about 200 each.



Weighted shares You give each connection a share, for example 50/20/10/10/10. A

weight of O keeps one as a backup only.

Failover always stays underneath: whichever mode picks the sender, the next in line delivers if one is busy.
Each connection also shows whether your domain's DNS authorises it, and with the strict DKIM guard on,

only authenticated connections rotate while the others wait as backups.

2. Warmup On Every New Connection

A new sending account has no reputation yet, so big senders introduce it gradually. Tick Warm up on the
connection's row and pick a pace. The queue does the rest: each day it sends up to that day's cap, and

everything else waits politely for the next day. Nothing is lost.

Pace How It Climbs When To Use It
Conservative 50 emails on day one, growing 1.5 times A brand new domain, or an
aday older list you are re-
introducing
Standard 100 on day one, doubling daily: 100, 200, Most new accounts

400, 800, 1,600 and on. A 20,000 send

completes in about 8 days

Fast 500 on day one, doubling daily A new account on a domain

with a strong sending history

Custom Your own starting cap and daily growth When your provider gives you

its own plan

The cap never goes past the connection's own daily limit, and when warmup reaches it the row says
Warmup complete. Warmup works alongside rotation: a warming connection takes its small share while

your established connections carry the rest.



E3 Send Rotation & Warmup 4,910 sent today across 5 connections

O Priority » fallover O Rotate evenly Weighted shares
The classic behaviour: lowest priority Spread sends across every connection You set each connection’s share, e.g
number sends everything, the next takes 1,000 emails over 5 connections is about 50/20/10/10/10. Weight 0 keeps one as a
over on trouble 200 each. Great for reputation. backup anly.

Failover always stays underneath: whichever mode picks the sender, a connection that errors is skipped and the next in line delivers. A rotation feature must never become a lost-email feature.

Strict DKIM guard — only rotate through connections whose sending domain is verifiably authenticated for that provider (green below).
Rotating through an unauthenticated provider fails DMARC on every email it sends, which hurts the reputation rotation is meant to
protect. Unverified connections stay available as failover, so nothing is ever lost.

Amber means DNS could not confirm it — several providers use per-account selector names no checker can guess, If the provider's own dashboard
shows your domain verified, you are fine; strict moade simply insists on green. A custom or self-hosted SMTP server goes green on your domain's own
DKIM key, the same check the Deliverability tab runs.

Who the email says it is from
Rotation changes which server carries the email. This decides whether the sender address travels with it. If your servers each only accept their own
address, the first option will be rejected by the server, and the second or third is what you want.
-~
O The emait's own From, always
How it has always worked. Right for everyone sending from one domain
® ach connection's own From
When a connection below has its own From address, the email goes out as that address and name. Replies still go to the email's Reply-To, so nothing

i lost. Use this for warmup subdomains, where every server is only allowed to send as itself.

) Keep the From, change only the hidden sender
Readers still see the email's From. Only the behind-the-scenes sender your mail server checks is switched ta the connection’s address. Some servers
accept this and some do not, so try a test send before a broadcast. Applies to your own SMTP connections; the APl services manage this themselves.

CONNECTION SENT TODAY SHARE CAPACITY LEFT WEIGHT WARMUP AUTHENTICATION
; ( N
Amazon SES (main) 1,940 40% 48,060 L 50 () warm up T
ses - priority 10 - dana@yoursite.com of 50,000/day 4
SMTP2GO 1,170 24% 8,830 ( 20 N O warmup J yoursite.com
smip2go - priority 20 - dana@yoursite.com of 10,000/day —
" F--
Resend (news subdomain) 1,160 24% 6,840 20 G Warm up <
resend - priority 30 - dana@news yoursite.com of 8,000/day < news.yoursite.com
Amazon SES (new sending domain) 640 13% 160 [10 1 ™ warmup v
40-d d. it f 20,000/d: - )
ses - priority ana@send yoursite.com of /day {Smdard 100 first day, 2 daily o send.yoursite.com
Warming up: day 4 - today’s cap 800
Mailgun (backup) 0 0% 5,000 L 0 D Warm up ? mgyoursite.com
-— 7

mailgun - pricrity 50 - dana@mgyoursite.com of 5,000/day

ave rotation & warmup @ Re-check authentication

When every connection has used its capacity for the day (daily limit or warmup), the rest of the queue waits and continues automatically when capacity returns — a 20,000-email send simply drips out over the days your warmup allows. Nothing fails, nothing
falls back to wp_mail.

Weighted rotation, warmup and the DKIM guard.

3. An Hourly Ceiling And A Sending Window

Big senders keep a steady pace instead of a spike. In the Mailer's settings you set the queue speed (for

example a batch of 2,000 over 3,600 seconds is a steady 2,000 emails an hour, released in small even sips),
and one ceiling for every broadcast together: Never send more than this many broadcast emails an hour.
Every broadcast, every wave and every "Send the rest now" stays under it. Automation and welcome emails

are never held back.



Queue batch size Queue interval (seconds)

- IE |

Emails per interval. Together these set your The window one batch is spread across. 60 =

sending speed: batch 2000 + interval 3600 = a classic every-minute sending (the default). 3600 =

steady 2,000 emails per hour, released in small the batch spread evenly over each hour.

even sips (about 34 a minute). Broadcasts only — automation emails always send
instantly.

B Never send more than this many broadcast emails an hour

2000

One ceiling for every broadcast together: the speed above, a broadcast's own emails/hour, every wave and "Send the rest now" all stay under it, spread evenly across the hour. For example 900 means about 15 a
minute, never more than 900 in any hour. Automation and welcome emails are never held back. Leave empty for no ceiling.

@ Sending window (optional)

Only send broadcasts between { B o ] and { -l - o ] (site timezone)

Outside these hours the broadcast queue waits politely and resumes on its own. Leave either box empty to send around the clock. A window past midnight (22:00 to 06:00) works. Automation emails and "Send

the rest now" are never held by this.

One hourly ceiling for every broadcast.

An optional sending window keeps broadcasts to the hours you choose in your site's fimezone, and the
queue resumes by itself when the window opens. Each broadcast can also run at its own speed, with Pause,

Send the rest now and Discard the rest on its report while it sends.

4. Segments By Engagement

Every subscriber carries an engagement history: opens, clicks, an engagement score, and with your other
plugins, purchases and site clicks. Before any big send, the Audience step shows a health check under the
recipient count: how many people opened or clicked in the last 30 days, 31to 90 days ago, and not in 90

days, each with its share of the send.

Edit Broadcast 4,116 recipients - live count

@ View members in new tab

1 Start here m 3 Tagging optional 4 Review & send

Audience

MatchEXEREE FRLIEWIF I ANY of the following 4,116 recipients View in browse

Tip: people you never want mailed (buyers of a product, anyone in an automation, anyone quiet for months) can be left out of every broadcast
automatically. Set that up

D Desktop & Mobile ' Refresh | Preview as: subscriber@email.com

Hi Preview,

2,036 Opened or clicked in the last 30 days (49%) 241 Opened or clicked 31 to 90 days ago (6%) 1,839 Not engaged in the last 90 days (45%) This time of year, most people try to do everything at once.

My clients do the opposite: one small reset, done well.
Who gets this email?
Here is the 3-step plan | use with them, with a free one-

("] #4 Everyone — all active subscribers page planner:

L2 Or send to specific lists
= P Get the reset planner

C[._/_] Moved From Old Platform (‘[,778)) ( Brightline Newsletter (2,335)) () Goal Workbook Leads (1,348)

Reply and tell me the one thing you want to reset. | read

D Momentum Clients (134) [:] Quiz Leads From Old Platform (211) eveny. rePIy'

See how engaged a send is before it goes.



Established senders save a handful of segments and use them every week:

Segment WholsIn It What It Gets

Engaged, last 30 days Opened or clicked in the last 30 days Every broadcast and

every promotion

Engaged, 31to 90 days Last opened or clicked 31to 90 days Your best content and
ago your biggest offers, after

wave 1has gone well

Quiet over 90 days No open or click in 90 days A short win-back series,
introduced a few hundred

at atime

Recent buyers Bought in the last 30 days Onboarding and help, left
out of promotions for

what they own

Champions and At Risk Buyer segments from the Audience VIP offers, and a personal

Vault check-in

You can build any of these in plain English: type "buyers in the last thirty days who did not open my last three
emails" and the Al Segment Builder turns it into rules with a live count. Behaviour tagging adds tags when

someone opens, clicks any link or clicks one specific link, so your segments sharpen with every send.

5. Engaged People First: Send In Waves

On a broadcast's Review and send step, choose Send in waves, most engaged first:

Wave 1 Opened or clicked in the last 30 days. Goes when you send.

Wave 2 Opened or clicked 31to 90 days ago. Waits on the report until you press Send

the next wave.



Wave 3 Not engaged in the last 90 days. Waits until you decide.

Each wave checks the audience again at the moment it goes, nobody gets the email twice, and anyone who
unsubscribed in between is left out. You see wave 1's opens, clicks and sales before you decide on the rest. If

wave 1sells, send wave 2. That is how a big list keeps its reputation with the people who read every email.

Sending speed

@ Use my global speed — currently full speed (set in Settings — Operations)

QN - Drip this broadcast at its own speed: | 2000 emails per hour

Dripping releases the send in small even sips (2,000/hour is about 34 a minute), queues your most-
engaged people first, and you can pause, re-pace or stop it any time from the broadcast report once it is
sending. Automations are never slowed by any of this.

Send in waves

O Send to everyone at once

@ (. Send in waves, most engaged first

1. Wave 1: Opened or clicked in the last 30 days
2. Wave 2: Opened or clicked 31 to 90 days ago
3. Wave 3: Not engaged in the last 90 days

Wave 1 goes when you send. The next wave waits on the broadcast report, beside the first wave's opens,
clicks and sales, until you press Send the next wave. Nobody ever gets the email twice, and anyone who

unsubscribes in between is not reached. Your Audience step shows how many people are in each wave.

Engaged people first, then decide on the rest.

6. The Right People, Every Time, And A Clean List

¢ Always leave out of broadcasts: account-wide rules, checked at the moment each broadcast sends, for

example your "not interested" tag or anyone who owns the product you are promoting. Each broadcast

shows how many people the rules left out.

¢ Product groups: name a set of products once, such as Bundle owners, and use it in any audience or

leave-out rule.

¢ List Health: unsubscribes, bounces and spam complaints for any date range, with a trend. Big senders

keep complaints under 0.1 percent of what they send and bounces under 2 percent. Connect each



sending service's webhook so bounces and complaints come back by themselves, and use Verify Leads

to clean an older list before you mail it.

The big-list sending checklist

Two or more sending services, each authenticated for your domain, rotating with the DKIM

guard on

Warmup on every new connection, and a daily limit on each

An hourly ceiling and, if you like, a sending window

Saved segments by engagement, checked on the Audience step before every big send
Promotions to a big list sent in waves, engaged people first

Always leave out rules for "not interested" and existing owners

O0o0ooo O«

List Health read every week

\

Guide 5 shows you how to move a big list intfo the Mailer with Safe Mode and the silent import lock, so

imported people are never sent an automation by surprise.

See ResultsAiX Mailer —

PART 7

Track Every Sale On Every Platform

A7 figure business sells in many places: its own checkout, Stripe, marketplaces, partners' launches. The goal
is one ledger on your own site that knows every sale, which link and which email made it, and who the buyer

is. Guide 13 covers WP Conversion Tracker Al from start to finish. Here is how established marketers set it

up.

One Link, Many Sub IDs

Every link you share becomes a WP Conversion Tracker Al link. Add a sub ID after the slug,
yoursite.com/offer/email-friday or ?sid=fb-ad1, and the click, the lead and the sale are recorded against

that placement, with no new link needed. There is no limit on sub IDs per link.


https://kevinfahey.org/guide12-mailer/pdf

Placement

Sub ID Pattern

Email broadcasts

Avutomations

Paid ads

JV partners and solo

ads

Pages and webinars

em-launch-day1, em-launch-reminder

auto-welcome-3, auto-webinar-noshow

fb-retarget-ad2, yt-preroll-a

jv-partnername, solo-vendorname

blog-pricing-post, webinar-room-offer

Keep sub IDs short, lowercase and consistent: they are case sensitive and they appear in every table and

export.

B WP Conversion Tracker (a1 575

by ResultsAlx.com

ol Dashboard <= Create Links (4 Traffic Quality & Al Analyst Folders @ Tracking & Conversions SplitTests [ Rotators @ IP Activity Log [E QR Codes JVZ Connect & W+ Connect
= Stripe Connect  [&J WP Sync mport . Settings %» Diagnostics i Training Resources = Hub Affiliates Support m @ Audience Manager
DASHBOARD RANGE VISUALIZATION STYLE
Today Yesterday Last 7 Days Last 30 Days This Year All Time Custom A Line Wt Bar 2 Sales Trend ® Hourly
974 9269 346 35 0 0% $1.215.00 $1,215.00
TOTAL CLICKS UNIQUE CLICKS LEADS SALES REFUNDS REFUND RATE GROSS REVENUE NET EARNINGS
3.61% 35.711% $1.25 $34.7 $535.70 +$679.30 126.8%
SALES CONV. OPT-IN CONV. EPC AVG SALE TOTAL COST PROFIT / LOSS ROI
Click Trends AREA CHART Revenue Trends AREA CHART
50 $140
45
$120

4 \\ /"’\/ ‘\'\./.

O
R R

" ) \
o \_v_/\./

~

Every number for one link, on one page.



Bring Every Platform's Sales In

Where You Sell How The Sale Reaches Your Site

WarriorPlus and JVZoo Server to server notification URLs, so a sale is recorded the moment

it happens, whatever the buyer's browser does
ClickBank and PayPal Server postback, with refunds and chargebacks taken off

Stripe The free Stripe Connect add-on receives Stripe's own webhooks:
sales, refunds, subscription rebills, plus an import of past sales with

their original dates

Other carts and A postback URL where the platform supports one, or the sale pixel
checkouts on your own thank you page
Your own Funnels and Counted by the Hub on top, live orders only

Membership checkout

Two settings matter at volume. Smart IPN re-attribution credits a sale to the buyer's more recent click
when an old lead magnet link would otherwise take the credit, with an audit badge on every change.
Navigation-only links keep download buttons and thank you page links from taking credit away from the
link you paid for. Revenue is shown gross and net, after fees, affiliate splits and refunds, and every

WarriorPlus rebill is credited to the link that made the original sale, so a subscription shows its full value.

Let The Al Analyst Tell You What To Scale

The Al Analyst tab reads your own tracking data with your own Al key. Pick a date range and Run Analysis,
and in under a minute you get a headline, a verdict on every link that matters (Scale, Keep, Watch or Kill),

what is making money, what is wasting it, and five actions, most valuable first.



1 Analyze My Traffic
. i . Last 30 days # Run Analysis
One click. The Analyst reads every link's clicks, conversions, revenue, refunds, geo quality and ad spend, then hands back a verdict on each link - SCALE ~KEEP WATCH KILL - plus the

five most valuable things to do next

THE HEADLINE

12,593 clicks turned into $21,938.00 over the last 30 days ($21,223.00 net after refunds). Three links carry about two thirds of the money: Facebook Ads - Retargeting ($5,174.00), Newsletter - Weekly Tips ($4,897.00) and Google
Ads - Brand Search ($4,450.00). Your cold traffic is getting plenty of clicks and very little revenue.

LINK VERDICTS
SCALE - Google Ads - Brand Search - $9.09 EPC, the best in the account
SCALE - Facebook Ads - Retargeting - $6.68 EPC on 731 clicks
KEEP - Newsletter - Weekly Tips - $4,897.00 from 1,312 clicks, $3.58 EPC
KEEP - JV Partner - Rachel Kim - $4.03 EPC, worth a second mailing
KEEP - Blog - Pricing Your First Offer - $3.00 EPC from organic traffic
KEEP - Solo Ad - Inbox Pros - $1.25 EPC with 84% Tier 1 traffic
KEEP - Podcast - Show Notes - $1.74 EPC on 452 clicks
WATCH - Solo Ad - Mark Ellison - $1.09 EPC, below Inbox Pros on similar traffic
WATCH - YouTube - Description Link - 241 conversions but only $330.00, a $0.31 EPC
WATCH - Facebook Ads - Cold Lookalike - 931 clicks for $219.00, a $0.24 EPC
KILL - Solo Ad - ClickStream Media - 809 clicks, $94.00, $0.12 EPC and only 40% Tier 1
KILL - Instagram Bio Link - 430 clicks for $37.00, $0.09 EPC
Skipped 4 links that collect leads only (Solo Ad Delivery, Free Planner Opt-in, Webinar Registration and the Survey), so there are no sales to judge them on.
WHAT IS MAKING MONEY

Warm traffic. Retargeting, brand search, your own newsletter and a JV partner's list all earn $3.58 to $9.09 per click. They share two things: people who already know you, and Tier 1 traffic of 76% to 89%. Inside Facebook Ads -
Retargeting, adset-2 made $2,805.00 from 331 clicks against $2,369.00 from 400 clicks on adset-1.

WHAT IS WASTING MONEY

Solo Ad - ClickStream Media sent 809 clicks with just 40% Tier 1 and returned $94.00. Facebook Ads - Cold Lookalike sent 931 clicks for $219.00. Together that is 1,740 clicks producing $313.00, about 1.4% of revenue from
13.8% of all clicks.

DO THIS NEXT
Stop buying from ClickStream Media and move that budget to a reorder with Inbox Pras, which earns nearly 11 times more per click.
Raise the daily budget on Facebook Ads - Retargeting and shift spend from adset-1 to adset-2.
Book a second mailing with Rachel Kim while her list is converting at $4.03 per click.
Pause the Cold Lookalike ad set until it beats $0.50 EPC on a new audience.

Add a geo rule to Mark Ellison's link sending non Tier 1 clicks to the free planner, the same rule Inbox Pros already uses.

A verdict on every link, and what to do next.

Below the report you can ask your data anything in plain English, such as which solo ad vendor sent buyers
and not just clickers. It answers by running read-only queries on your own tracking tables, so every figure

comes from live data.

Ask Your Data Anything

Which solo ad vendor sent buyers and not just <l 1 Delete
Read-only: the Al can look at your data but can never change it

2

Which solo ad vendor sent buyers and not just clickers?

Inbox Pros sent buyers. ClickStream Media sent clickers.
Last 30 days, your three solo ad vendors:
Solo Ad - Inbox Pros: 974 clicks, 346 leads, 35 sales, $1,215.00
Solo Ad - Mark Ellison: 620 clicks, 193 leads, 20 sales, $700.00
Solo Ad - ClickStream Media: 809 clicks, 67 leads, 2 sales, $94.00
Inbox Pros turned 3.6% of its clicks into sales. ClickStream turned 0.25% into sales, so 807 of its 809 clicks never bought anything

Action: reorder from Inbox Pros, keep Mark Ellison on a small test, and drop ClickStream Media

Ask about your links, sales, sources, countries... 1 Ask

Ask your tracking data in plain English.



Know Who Bought: The Audience Vault

The Audience Vault turns clicks into named people by joining conversions, opt-ins and imported lists into one

profile. Its Vault Brain groups them into segments such as Whales, Champions, Hot Leads, Can't Lose and At

Risk, and the Mailer can send to any of them. Email your Can't Lose and At Risk people first: they are

already customers.

Marketplace Buyers Into Your List, Automatically

WP Sync connects WarriorPlus and JVZoo directly. A bridge can watch all sales, one product, refunds,

chargebacks or payment changes, and send each buyer to the right list with the right tag. Buyers go on your

customer list, refunds remove the customer tag, and a stopped subscription can start a win-back. With WP

Conversion Tracker Al, any tracked link can run its own syncs on every sale or lead, so an affiliate buyer is

tagged in your email app the moment they buy.

E Your Bridges ¥ First sweep runs within 5 minutes

() 5 BRIDGES SORT [ Newest first v ] [ S@arch bridges by name, provider or list..

E Run Sync Now

Create Bridge

@ WarriorPlus refunds to ActiveCampaign ¥ .
a o = @ [l Refunds (any product) - Instant - @ 2 days ago - 6 total ¢ Test | @ History - Bty || Hrglone
@ Planner downloads into Kit, one every 2 minutes § § §
o @ # o [E] Weekly Tips - @& drip one every 2 minutes ~ ( 15 minutes ago - 1,342 total - 47 today 7 Teti| | @ History: || SeBeck). | ob:Migrets - Bt | [ iglane
® Webinar registrants to MailerLite and the registrants sheet P , 3 »
D ° P @e 7l Webinar Registrants - Instant - ® 11 minutes ago - 688 total - 31 today £ ® History 2 Bkl o Migrets _ il B clone
® Stripe workshop buyers, nurture in MailerLite after 3 days
O ° - c@ 7l All Stripe payments & new customers - @ 3 days delay & 4 queued ¢ Test @ History _ Edit % Clone
@ 7hoursago - 96 total - 2 today
. ® WarriorPlus buyers to ActiveCampaign, Sheets and Slack ' @ 1 == e . == i
= o ceo [ All WarriorPlus sales - Instant - @ 6 hours ago - 214 total - 3 today o I || @iery - B | e
Marketplace buyers routed to the right lists.
Tip
Send a partner or a solo ad buyer a per-link PDF report or a Share Live Stats page scoped to their
own sub ID. They see clean clicks, Tier 1share and their daily chart, and never your revenue, buyer
emails or other links.

See WP Conversion Tracker Al —

See WP Sync —


https://kevinfahey.org/guide12-wct/pdf
https://kevinfahey.org/guide12-wpsync/pdf

One Ledger For Every Sale

Marketplaces, Stripe, your own checkout and your partners, counted once and net of refunds, with

an Al that tells you which links to scale.

See WP Conversion Tracker Al —

PART 8

Launches And JV At Scale

At this level, a launch is a partner business. Launch Manager Al is the system | use to run mine: every
WarriorPlus and JVZoo sale, as vendor and as affiliate, every partner and every launch in one place. Guide
11 walks through a single launch from start to finish. Here is how established marketers run partners as an

ongoing business.

Set It Up Once

0 Import your history. Copy your WarriorPlus stats tables into a spreadsheet, save as CSV and drop
them on the Import page. Your full partner history arrives in minutes, and each import can be

removed on its own.

° Switch on IPN. Paste the vendor and affiliate IPN URLs into WarriorPlus and JVZoo, and every future
sale arrives in real time, rebills included. If WP Conversion Tracker Al already uses your notification

URL, switch on the WCT Relay and both plugins get every sale from one URL.

° Merge partners. One partner with a WarriorPlus account and two JVZoo accounts becomes one

record, so their reciprocity and value score are right.

° Map your links. Link Map matches WP Conversion Tracker Al link names to partners, and AR Enrich

fills in missing partner details from an autoresponder CSV.


https://kevinfahey.org/guide12-wct/pdf

Run Every Launch From One Screen

Feature What It Does For You

Partners and Value

Score

Launch pipeline

Launch readiness

Mailing schedule

Today page and Smart

Insights

Leaderboard Scraper

Recurring payments

Reports

Every partner ranked O to 100, with EPC, net sales both ways and a

reciprocity balance

Stages from Not Contacted to Promoted, with auto-suggested

partners ranked by value

Not Started to 100% Ready on every launch, shown on the calendar

Every mailing for every launch, with a one-tick follow up to unopens a

few hours later

Your daily command centre, with cards such as partners you owe a

mailing and launches with no mailing scheduled

Bookmarklets that bring in every affiliate from a contest leaderboard,

ready to add to your pipeline

Subscription revenue tracked separately from one-off sales, in both

directions

PDF partner reports, a Top Affiliates brag sheet, calendar and mailing

reports, and Sales Intelligence

Reciprocity: The Number Partners Care About

Every partner's profile shows what they sent you and what you sent them, side by side, with hops, sales,

gross, your earnings, EPC and a net balance bar. Scraped, imported and IPN figures are shown together

without double counting. Before you ask a partner to mail, you know exactly where the relationship stands.



il Reciprocity

Hops Sales Gross Sales My Earnings Aff Paid EPC $/Sale
& W+ Received 4461 262 $7.655.00 $3.827.50 $3.827.50 $1.72 $29.22
& Total Received (bes = d oun 4461 262 $7.655.00 $3,827.50 $3.827.50 $1.72 $29.22
& W+ Sent 941 41 $1.230.00 — = $1.31 $30.00
@ Total Sent (best of all sources, no double-coun 941 Ll $1.230.00 — - $1.31 $30.00
Net (best-of +3,520 +221 +$6,425.00 +$2,597.50

They sent 262 Isent 41

& Sales Megan Hart Sent Me SCRAPE RANGE: | All Time
2 4,461 262 $7.655.00
Products Hops Sales Gross
Side-by-side, no double-counting. “Best § = MAX across sources per product (NGT sum). EPC = Best § + Best Hops. Source pills highlight which won,
Scrape & CSv IPN © WZoo # Best (rollup)

Product Sales $ Sales § Sales 3 Sales $

Focus Journal &= — s - 39 $468.00 = ==

Focus Journal Pro = = == == n $297.00 — =

o + W+ Affiliate CSV aggregate: 4,461 hops - 212 sales - $6,890.00 revenue

W+ Affiliate CSV is per-affiliate (no product breakdown). These sales p the IPN rows above so the total uses MAX, not sum — never double-counts.

i UNIFIED TOTAL v no ¢ 262 sales + §7,655.00

» & View 50 individual W+ IPN transactions

What you and a partner have done for each other.

The Al Brain

The Al Brain gives you a Smart Brief of launches, partners and mailings, a Forecast for the month, quarter
and year, Sales Intelligence on your best months, days and hours, and a Partner Outreach plan that sorts
partners into tiers with a checklist for the weeks before launch. These are built from your own numbers. The
Chat answers questions such as "which affiliates actually delivered on my last launch?" from read-only

lookups of your own data, on your own Al key.

The Rest Of The JV Toolkit

e Agreements: ResultsAiX Sign includes a JV Promotion Agreement and an Affiliate Program Agreement

among its templates, covering dates, commission, reciprocation and traffic quality, signed on your own

site.

¢ Proof that wins mindshare: ResultsAiX Testimonials imports your verified WarriorPlus reviews in one

click and builds income proof galleries and JV trophy walls for your JV page.

¢ Partners at the webinar: aoffiliate ids on a registration link travel to the offer button in the room, on the

replay and in every email (Part 9).



4 Al Brain — Your Next Launch Action Plan

Based on analysis of 32 partners, here's your prioritized outreach plan. Work through each tier from top to bottom. Click any partner to view their full profile.

33 19 8 6 0 3

Priority Contacts W VIP Partners J4 Top Supporters * Owe You @ High Converters % Sleeping Giants

[*] Pre-Launch Checklist

2 Weeks Before Launch 1 Week Before Launch
O Contact all VIP Partners personally O Contact High Converters with special offers
O Reach out to Top Supporters with personal thank-you O Mass mail Volume Players with swipe copy
O Send "you owe me" messages to partners you've promoted O Re-engage Sleeping Giants
O Prepare JV page with commissions, prizes, swipe copy O Cold outreach to New Prospects
0 Set up WarriorPlus product + affiliate program O Set up leaderboard prizes + announce them

w: VIP Partners — Contact First (19)
High-value two-way partners. These are your most important JV relationships. Reach out personally BEFORE your launch.
Suggested Action: Send personal message: "Hey [name], | have a new launch coming up on [date]. Would love your support. Happy to reciprocate on your next one!"

# Partner They Sent You You Sent Them Revenue EPC Value Balance Launch Actions
1 rachelkim (Rachel Kim) 9 380 97 $18,742 $4.55 100 +80 OFFER BUILDER WORKSHOP 2.0 Edit
2 mikedelaney (Mike Delaney) @ 280 131 $13,698 $4.05 97 +64 OFFER BUILDER WORKSHOP 2.0 Edit
3 priyaraman (Priya Raman) @ 187 18 $9,495 $4.30 93 +93 OFFER BUILDER WORKSHOP 2.0 Edit
4 aishabello (4isha Bello) @ 185 41 $8,514 $4.63 92 +82 OFFER BUILDER WORKSHOP 2.0 Edit
5 tombergeron (Tom Bergeron) @ 156 164 $7,679 $3.92 91 +19 OFFER BUILDER WORKSHOP 2.0 Edit
6 hannahcole (Hannah Cole) 9 109 63 $5,275 $4.09 87 +55 OFFER BUILDER WORKSHOP 2.0 Edit
7 é gracechen (Grace Chen) @ 83 88 $3,979 $4.06 84 +17 OFFER BUILDER WORKSHOP 2.0 Edit
8 yusufdemir (Yusuf Demir) @ 80 12 $3,887 $3.41 84 +88 OFFER BUILDER WORKSHOP 2.0 Edit

Your next launch outreach, ranked by value.

Tip
Before every launch, send your top partners their PDF partner report. It shows what you have done

for each other, both ways, and it opens the conversation better than any swipe email.

L

See Launch Manager Al —

PART 9

Webinars At Scale

Webinars are where many 7 figure businesses make most of their front-end sales. ResultsAiX Webinars runs
them on your own domain: registration, emails, the room, chat, the offer, the replay and the reporting, with

no per-seat fees. Guide 15 builds one from the presentation to the follow up.


https://kevinfahey.org/guide12-launch/pdf

Mode Best For

Live Launch events and Q8A. Broadcast from your browser with camera and

screen share, through your own Cloudflare Stream account for very large

rooms, or embed a stream you already run.

Recorded Your best live session, replayed on a schedule, locked to the session clock

so everyone sees the same moment.

Al Deck Your script as narrated slides, ready as soon as the narration is generated.

Fast for evergreen funnels.

ﬂ Results iX Webinars (w252 ResultsAiX.com
Welcome A Webinars © Email = Al % Leads Log Settings U Diagnostics ® Training W Resources & Hub & Support
+ New Webinar | Search webinars by name All folders (4)

Pricing your coaching
packages with

The 90-Day Client Plan:
how to fill your coaching

Launch Week Live: Ask

Client Accelerator:

calendar without 20-Minute Overview

chasing anyone

s SnvERnD confidence

i@ Al Deck Live

i Al Deck # Recorded

The 90-Day Client Plan Launch Week Live: Ask Me Pricing Your Coaching Packages Client Accelerator: 20-Minute
© Created 2 Sep 2026, 1131 Anything © Created 9 Sep 2026, 2006 Overview

T Oct 8, 400 pm @ Created 16 Sep 2026, 18:50

28 243 registered f® Oct 11, 6:00 pm

[ 48% show up 8 144

[ 44% show up

gistered

Evergreen funnels

Workshops

Live launches

Evergreen funnels

——— —
. | O;lewJ[ Duphtn[eJ Delete | iz
\ . ;

I N N ) N ~
(_open J Duplicate || Delete | = —— open | [ DJ}JHL‘&&\@] L Delete

e e
[Open || puplicate || D(»‘P\P]
SREDE \EEIEEs

How Established Marketers Run Them

¢ Schedules that fill themselves. Recurring days, every day, every N days or just in time, where a new

session starts every few minutes so nobody waits long.

e Partners get the credit. Affiliate ids, campaign and source tags on a registration link are saved with the

registration and added to the offer button for that person, in the room, on the replay and in every email.

First touch wins.

¢ The offer appears to the second. A timed offer with an optional countdown, and a Show offer now

button when you are live.



¢ Follow ups by behaviour. After each session every registrant is sorted by what they did: did not show,

attended, left early, saw the offer or clicked it, and each group gets its own follow up.

¢ Acleanroom. The Host Chat Console lets you pin and moderate, and Al screened mode holds

questionable messages for you.

The two numbers that move the money are show up rate and offer click rate. Analytics puts live and replay

side by side: signed up, showed up, watched the replay, saw the offer, clicked it and bought.

214 57 21 $6,631.00 $7.407.00

People signed up Showed up live Watched the replay Sales after signing up Registrants' lifetime revenue
27% of those due 74 replay only 23 buyers 31 customers
@ Live L Replay
57 53 min 54 21 $1,338.00 91 36 min 59 31 $441.00
Attended Average watched Saw the offer Clicked the offer Sales after the live Watched Average watched Saw the offer Clicked the offer Sales after the
show up rate 27% 95% 37% 4 sales 74 did not come 65% 34% replay
live 3 sales

Live and replay numbers side by side.

The email performance table then shows every webinar email's opens, clicks, attendance and sales after it,

so you know which reminder fills the room and which follow up closes.

“l Email Performance | All sessions v
3,908 56.1% 18.1% 0 46 0 120
Emails sent Opened 2,191 of 3,908 tracked Clicked 706 of 3,908 tracked Unsubscribed Bought after an email Not sent Waiting to send
$18,262.00
Email Sent  Opened Clicked Unsubscribed Then joined live Then watched replay Then bought Not sent Waiting
Confirmation  On 728 81.3% 371% 0 316 87 48 0 0
592 of 728 270 0f 728 0% 43.4% 12% $19,056.00
" Reminder: 24 hours before  On 587 57.1% 10.2% 0 269 75 39 0 40
335 of 587 60 of 587 0% 45.8% 12.8% $15,483.00 next 14 Oct, 7.00 pm
@ Reminder: 1 hour before  On 686 49.9% 14.6% 0 315 86 48 0 40
342 of 686 100 of 686 0% 459% 12.5% $19,056.00 next 15 Oct, 6:00 pm
£ Reminder: 15 minutes before On 688 42.2% 13.7% 0 316 87 48 0 40
290 of 688 94 of 688 0% 45.9% 12.6% $19,056.00 next 15 Oct, 6:45 pm
i@ Replay sign-up On 0 0 0 [ 0 0 0
“ Follow up: attended On 316 61.7% 15.2% 0 0 0 35 0 0
195 of 316 480f 316 0% 0% 0% $13,895.00
© Follow up: did not show ©On 372 49.5% 14.8% 0 0 87 13 0 0
184 of 372 55 of 372 0% 0% 23.4% $5,161.00
T Follow up: did not show (replay expiring) ©n 346 36.7% 7.8% 0 0 30 13 0 0
127 of 346 27 0f346 0% 0% 87% $5,161.00
@ Follow up: saw the offer On 185 68.1% 28.1% 0 0 0 29 0 0
126 of 185 52 0f 185 0% 0% 0% $11,513.00

Opens and clicks are counted for emails sent since 26 Jul 2026, 5:27 am. Opens are a close estimate: some email apps load images automatically, others block them, and a click always counts as an open. Link checkers are not counted as
clicks. “Then joined", "then watched" and "then bought" mean the person did it after this email reached them. Click a row for its links and anything held back.

What every webinar email led to.

See ResultsAiX Webinars —


https://kevinfahey.org/guide12-webinars/pdf

PART 10

Al Support That Scales

More customers means more questions. AiX Support Desk answers the routine ones from your own
knowledge base and your own sales records, and keeps the inbox for what needs a person. Guide 10 sets it

up step by step.

How A Ticket Flows

0 Triage. The Al writes a category, a sentiment, a priority, a product and a confidence score onto

every ticket.

0 Auto-resolve. When the confidence clears your threshold (85% by default), licence questions are
answered from that customer's purchases and keys, and how-to, install and sales questions from

your knowledge base.

° Review. Answers are saved as drafts for you to approve, unless you switch on auto-send. Questions

about billing, refunds and anything before a purchase always wait for a person.

0 Escalation. Upset customers are flagged to you by email or to a Slack channel at the sentiment level
you choose, and response targets are checked every hour: a first reply within 24 hours and a

resolution within 72 by default, counting only the time it is your turn.

. . .
Key not activating on my second site Ticke! 1062 New,not answered yet
s) Saroh Jennings 13 mkastis a0 SARAH JENNINGS
- a S - - . . Customer since Mar 2024
| tried Refresh License Info and it still says the key is in use. The old site is gone, | cannot deactivate it from there.
Spent with you $734
Tickets before 3, all solved

= The answer she already read before she asked for a person

Open Seftings, Licence and press Refresh License Info. If it still refuses, deactivate the key on the old site.

This did not sort it, so do not send her back to it. WHAT SHE OWNS

WP Sync 2 of 3sites
ResultsAiX Mailer Tof 3sites
Saved replies Draft with Al Sort it again Add Media B 1 Link
The Bundle Active
Hi Sarah, no problem, | can free that one up from my side. | have released the key from old.example.com, so it is ready to use now. Open Settings, Licence on
the new site, paste the key and press Activate. That leaves you one site spare. HER LICENCE KEYS
WP Sync WPS-4K2F-...
Mailer RAM-91XB-...

Send Reply Save as a private note After sending, mark it Waiting on the customer

Every ticket shows who the customer is.



Built For Many Products

¢ One JSON file teaches the desk every product. Product, title, text and link per answer, and the desk has

a ready-made prompt that turns your documentation into the file.

¢ Sales feeds. WarriorPlus, JVZoo and ClickBank notification URLs record your sales, and a licence server

connection pulls every key a customer owns in one call.

¢ Chats that sell and help. A sales chat on your sales pages knows every product and page from your

product catalog, and a members helper answers members inside your members areaq, on this site or any

of your sites. You can add a sales chat for each brand.

e Any number of agents. The desk is not billed per seat, and imported tickets are assigned to the agent

who handled them when that person has an account on your site.

The Real Cost Of Every Answer

The Al runs on your own key and the desk records the tokens your provider actually billed, so you see the

real cost per ticket and per hundred answers. The Hub then adds every plugin's Al log together, by plugin

and by model, so you know what Al costs the whole business.

What the Al costs you

$4.12 $0.019 $1.90

Last 30 days, everything Per ticket answered Per 100 answers at this rate

Th real b not an esti Every answer records the tokens your provider actually billed, so the figure above is the bill and not our guess at it.

Answering customers

The contact page and the signed in chat

Drafting your replies
Draft with Alinside a ticket.

Sorting tickets

Working out the product, the urgency and who should see it.

Your key, your provider, no markup

n

Questions answered

$3.01

30 days

$0.88

30 days

$0.23

30days

' Any of it can be switched off
Turn off a single Al feature, or all of them, and every other part of the desk carries on exactly as it is.

The real Al cost of every answer.

See AiX Support Desk —


https://kevinfahey.org/guide12-support/pdf

PART 11

The Numbers That Matter Every Week

A7 figure business runs on a short list of numbers read at the same time every week. Here are the ones |

watch, what each one tells you, and exactly where to find it. Every one of them comes from your own

database.

Number What It Tells You Where You See It

Revenue, net of What the business really took, each sale Hub Overview, Revenue

refunds counted once across every platform tile (its source line names

the plugins)

New people Whether the top of the business is growing, Hub Overview, with where
each person counted once they came from

Email revenue Which emails make money: each sale Mailer Dashboard, and
credited to the last email clicked in the 7 the Revenue tab on every
days before broadcast

Engaged share of How much of your list opened or clicked in Mailer, the health check on

the list the last 30 days the Audience step

Complaints and Your standing with inbox providers: under Mailer, Reports, List

bounces 0.1% and under 2% Health

EPC by sub ID Which placement earns the most per click, WP Conversion Tracker Al,
not just the most clicks Link Stats, Sub ID

Breakdown

Scale and Kill list Which links to push and which to stop WP Conversion Tracker Al,
paying for Al Analyst

Reciprocity balance Which partners you owe a mailing and who Launch Manager Al,
owes you Partners and Smart

Insights



Show up and offer Whether your reminders fill the room and ResultsAiX Webinars,

click rate your offer lands Analytics
Members reading Whether buyers use what they bought, the ResultsAiX Membership,
this week surest sign they stay Dashboard

Answered by the Al, How much support runs itself, and how fast AiX Support Desk,
first reply people hear back Analytics

Al spend What the Al costs across every plugin, by Hub Overview, Al section

plugin and model

The Money Table

If you read only one table a week, make it the Sub ID Breakdown on your main offer's link. It ranks every
placement by clicks, conversions, revenue, conversion rate and EPC, and opens to show who clicked, buyers

first. Sort by EPC, not by clicks: the loudest source is often not the profitable one.

{4l Sub ID Breakdown (Last 30 Days)

SUB ID CLICKS CONVERSIONS SALES REVENUE CONV RATE EPC
fb-ad-carousel 293 3 3 $891.00 1.0% $3.04
yt-description 159 3 3 $891.00 1.9% $5.60
fb-ad-video 156 1 1 $297.00 0.6% $1.90
ig-bio 120 2 2 $594.00 1.7% $4.95
partner-newsletter 102 i 1 $297.00 1.0% 3291
@ Email subscribers (408 people) 925 14 14 $4,158.00 1.5% $4.50

¥ Show who clicked (buyers first, top 200)

SUBSCRIBER CLICKS CONVERSIONS SALES REVENUE
ava.turner@example.com 24 1 1 $297.00
maya.price@example. com 15 1 1 $297.00
ethan. bennett@example. com o7 1 1 $297.00
hazel.rivera@example.com 5 1 1 $297.00
mia.foster@example.com 4 1 1 $297.00
ryan.reid@example.com 4 1 1 $297.00
julia.morgan432@example. com 3 1 1 $297.00
noah. kim@example.com 3 1 1 $297.00
hannah. grant@example. com 2 1 1 $297.00
hazel.patel@example.com 2 1 1 $297.00

The money table: every placement ranked by EPC.



The 30-Minute Friday Review

0 Set the Hub Overview to 7 Days and compare revenue and new people with the week before.
Open the Al Analyst, run it on the last 7 days and copy the Scale and Kill list into your notes.
Open the Sub ID Breakdown on your main offer and note the top three placements by EPC.
Read List Health and the engaged share of the list.

Check Launch Manager Al's Smart Insights for partners you owe a mailing.

Read Support Desk Analytics: what people asked most, and the share the Al answered.

Decide next week's three priorities and put them on Monday's agenda.

PART 12

Team Operations

A team runs ResultsAiX best when each person owns a set of screens and one number. The ResultsAiX
admin screens are for WordPress administrators, so give each person who runs a screen their own
administrator account, and share PDF reports, live stats pages, the Daily Digest and CSV exports with

everyone else.

Roles And Their Numbers

Role Owns These Screens Their Number

Owner Hub Overview, Needs You Today, the Al Analyst's Do Revenue and new
This Next people

Email manager Mailer broadcasts, automations, segments, waves, Email revenue and
List Health, sending connections complaint rate

Tracking and WP Conversion Tracker Al links and sub IDs, WP Share of sales with a

data Sync bridges and Activity Log tracked source



JV and launch Launch Manager Al: Today, pipeline, readiness, Partner sales and

manager mailing schedule, partner reports reciprocity
Webinar host Webinars: schedules, host console, follow ups, Show up rate and
analytics offer click rate
Support lead Support Desk inbox, Al drafts, knowledge base, First reply time and
macros, Pulse chats share answered by
the Al

Access, Alerts And Sharing

Who Needs It How They Get It

People who run screens Their own WordPress administrator account on the sites they work

on, never a shared login

The whole team, every Launch Manager Al's Daily Digest: one recipient per line, your send
morning time, timezone and days

Support, the moment it Slack alerts for upset customers at the sentiment level you set, and
matters response target emails to your support address

Partners and clients PDF partner reports, per-link PDF reports and Share Live Stats

pages, scoped to what they should see

A contractor or CSV exports with Mask emails on, and calendar reports with

accountant Revenue unticked when amounts are not theirs to see



A Weekly Operating Rhythm

When What Gets Done

Every

morning

Monday

Tuesday

Wednesday

Thursday

Friday

SOP Checklists

Hub Overview and Needs You Today (10 minutes). Launch Manager Al's Today
page: one money producing activity and two or three most important tasks.

Support inbox: approve Al drafts.

Agree the week's Scale and Kill list from Friday's review. Plan the week's

broadcasts on the Mailer's calendar, each link with its sub ID.

Partner day: pipeline stages, readiness, mailings for partners' launches, reports

to quiet partners.

Webinar day: check show up and click rates, tighten the section where the

attendance curve drops.

List day: List Health, engagement segments, Vault Brain segments (Can't Lose,

At Risk, Hot Leads), a win-back or VIP email.

Support day: turn the week's repeat questions into knowledge base answers.

Then the 30-minute review from Part 11.

Write your standard operating procedures around the screens, not around people. These three cover most

of the work. Copy them into your team's own documents and add your own steps.



Before every broadcast

Sender profile right for the brand

Every link a tracking link with its own sub ID

Tags on open and on click set in the Tagging step
Audience health check read: engaged share noted
Always leave out rules showing the expected count

Send in waves chosen for any promotion to the full list

O00gUoaou

Test email sent and every link clicked

Before every launch

O Product mapped to its level in Membership, and a test sale run

Notification URL pointed at the tracker, with forwarding to every site that needs the sale
A tracking link and sub ID for every partner and every email

Launch readiness at 100% and every mailing on the schedule

Partner reports sent to your top partners

O0000

The product added to your support knowledge base and product catalog

Every month

O Updates installed from the Hub's My Plugins

D Licences and sites checked on the Licenses tab

D A quiet over 90 days win-back batch sent a few hundred at a time
D Train Your Al refreshed with your best emails of the month

O Al spend by plugin read on the Hub



PART 13

Your 90-Day Migration Plan

Here is the order | recommend for moving an established business across, week by week. Measurement
goes first, so every step after it is measured. Email moves once tracking is in place. Each tool runs alongside

your old one until the new one is proven, and only then do you switch the old one off.

”~ N =
WEEK 1 WEEK 2
Map And Install Tracking In
e List every tool, what it holds and its ¢ Install WP Conversion Tracker Al, import
renewal date your links by CSV
¢ Install the Hub on every site and link them * Point WarriorPlus, JVZoo and ClickBank
to your main site at your site
¢ Add your Al key (Claude, OpenAl or ¢ Connect Stripe and import past Stripe
Gemini) sales
”~ -~ ™~
WEEK 3 WEEK 4
Sub IDs Everywhere Partners
* Asub ID on every link you share from now * Launch Manager Al: import partner
on history, switch on IPN
* Forwarding set for every site that needs * Merge partners and map your links
your sales o

Daily Digest on for the team
* Your first Al Analyst report



WEEK 5
Data Flowing

WP Sync bridges: marketplace buyers

into your current email app

Refunds and stopped subscriptions

tagged

Pulse on every site, paired to your main

site

WEEK 6
Sending Ready

* Two or more sending services,

authenticated, with the DKIM guard

¢ Warmup and a daily limit on every new

connection

¢ Sender profiles for each brand

WEEK 7
The List MovesIn

Your unsubscribe file first, then
subscribers, in Safe Mode (Guide 5)

Hourly ceiling and Always leave out rules

set

First broadcasts to your most engaged

readers

WEEK 8
Full List In Waves

* Promotions in waves, engaged first
* Saved segments by engagement

® Train Your Al on your best 50 to 150

emails

WEEK 9

Avutomations

Rebuild your key automations, test from

inside each one

Lift the silent import lock list by list when
ready

Buyer onboarding started by purchase

WEEK 10
Selling And Delivering

* Membership levels mapped to every
product (Guide 9)

* Funnels for your next offer (Guide 8)

¢ Atestsale through every path



WEEK 11
Webinars

* Your best webinar moved across (Guide
15)

e Behaviour follow ups and partner-

tagged registration links

* Registrants flowing to the Mailer

(
Week 13: The Team And The Switch-Off
Roles agreed, the weekly rhythm running and your SOP checklists written. Switch off each old tool
once its replacement has run alongside it for a month, starting with the ones you moved first.
L
The Heavy Lifting Tools
Job The Tool That Does It
A list of hundreds of WP Sync Migrate: runs in the background a batch at a time, with
thousands between apps Pause and Resume, skipping anyone already moved
Feeding a fresh sending A paced destination in WP Sync: one contact every five minutes, 50
account evenly an hour or 1,000 an hour
Your list into the Mailer Safe Mode, the silent import lock, resumable imports, one-click
rollback and suppression import
Members from your old The Membership importer, keeping original level IDs and join dates
plugin
Past sales and tickets Stripe Connect's import and the Support Desk importer, both

keeping original dates

WEEK 12
Support

Support Desk: import old tickets, load
your products JSON

Al drafts on, sales chat and members

helper live

Slack alerts and response targets set



By day 90 you will have

Every sale from every platform in one ledger on your own site, your list on your own WordPress
sending safely at your pace, partners and launches in one system, webinars and support running on

your domain, and a team working from the same numbers every day.

PART 14

9 Habits Of 7 Figure Operators

a They own their data. List, buyers, clicks and tickets in their own database, on their own domain.

They measure before they move. Tracking goes in first, so every change after it is a number, not a

feeling.

They put a sub ID on everything. Every email, every partner, every ad, every page.

They send to the engaged first. Waves, an hourly ceiling and leave-out rules on every big send.

They count each sale once. One ledger, net of refunds, with every platform feeding it.

They treat partners as a business. Reciprocity tracked, reports sent, mailings on the calendar.

They let the Al do the first pass. Analyst reports, segments, support drafts and email drafts in their

own voice, reviewed by a person.

They give each person a number. One owner per screen, one shared Overview.

o They move one tool at a time. Run it alongside, prove it, then switch the old one off.

PART 15

Questions Established Marketers Ask

Can ResultsAiX handle a list of 100,000 or more?
Yes. Subscribers and sending are unlimited, and big senders use several sending services with rotation,
warmup, an hourly ceiling and waves. Your sending services deliver the mail, so choose ones sized for your

volume (Guide 2 compares them).



Can |l run several brands with separate lists?

Yes. Give each brand its own site and Mailer with its own sending domain, or run several sender profiles on

one Mailer, and link every site to one Hub so you see them side by side.

How do licences work across many sites?

Licences usually cover 3 websites per plugin, and with the Bundle each plugin counts its own 3, so your

plugins can be spread across as many sites as you like. For 10 to 500 sites there is Bundle 10X.

We sell on several marketplaces and Stripe. Can everything land in one place?

Yes. WP Conversion Tracker Al records sales from WarriorPlus, JVZoo, ClickBank, PayPal, Stripe and other
carts on your own site, with refunds taken off and the link and sub ID that made each sale, and it can relay

each notification to your other sites.

Can my team use it?

Yes. Give administrator accounts to the people who run each screen, send the Daily Digest to everyone, and

share reports, PDFs and live stats pages with partners and anyone else who needs the numbers.

Run The Whole Business On Your Own WordPress

The ResultsAiX Bundle: every plugin in this guide, the ResultsAiX Theme and every plugin still to

come, on one key across your own sites.

See The ResultsAiX Bundle —

PART 16

What To Read Next

This is Guide 12 of 15 free AiX Training Guides, and it draws on all of them: Guides 2 to 5 for big-list sending,
9 for memberships, 10 for support, 11 for launches, and 13 to 15 for tracking, connecting your tools and

webinars.


https://kevinfahey.org/guide12-bundle/pdf

Getting Started With ResultsAiX — The Complete SMTP Service Guide —

Setting Up SMTP2GO From Start To Finish — Email Deliverability: Reach The Inbox —

Moving Your Email List To The AiX Mailer — Email Automations Playbook —

How To Grow Your Email List With ResultsAiX — How To Build Sales Funnels, Start To Finish —

How To Move Your Membership To ResultsAiX — Running Customer Support With Al —

Launching A Product With Affiliates And JV Partners ResultsAiX For 6 And 7 Figure Marketers (you are
N here)

WP Conversion Tracker: Track Every Click And Every WP Sync: Connect All Your Tools Without A Monthly
Sale —

Automation Bill —

Automated Webinars That Sell —

Your First Step, Today

Start with tracking, as the 13-week plan does. This week, install WP Conversion Tracker Al, point one sales

platform at your own site and put a sub ID on every link in your next broadcast. By Friday's review you will

know which email and which partner made you money.

Start With The Tracker

See every sale from every platform in one place on your own site, with the link, the email and the

partner that made it.

See WP Conversion Tracker Al —



https://kevinfahey.org/guide1/g12pdf
https://kevinfahey.org/guide2/g12pdf
https://kevinfahey.org/guide3/g12pdf
https://kevinfahey.org/guide4/g12pdf
https://kevinfahey.org/guide5/g12pdf
https://kevinfahey.org/guide6/g12pdf
https://kevinfahey.org/guide7/g12pdf
https://kevinfahey.org/guide8/g12pdf
https://kevinfahey.org/guide9/g12pdf
https://kevinfahey.org/guide10/g12pdf
https://kevinfahey.org/guide11/g12pdf
https://kevinfahey.org/guide13/g12pdf
https://kevinfahey.org/guide14/g12pdf
https://kevinfahey.org/guide15/g12pdf
https://kevinfahey.org/guide12-wct/pdf
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Keep Going
All15 AiX Training Guides are free on the ResultsAiX blog, each with its own PDF.

Docs: resultsaix.com/docs - Training videos: resultsaix.com/training

ResultsAiX

by Kevin Fahey


https://kevinfahey.org/guide12-docs/pdf
https://kevinfahey.org/guide12-training/pdf

